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Overview
Cannara Biotech Inc. (LOVE-TSXV | Not Rated) is a Health Canada-licensed producer that entered the
market as part of the second wave of LPs following the official launch of recreational sales in Canada, in
October 2018. Recognizing a large opportunity in the market for “AAAA” quality product at a more
competitive price, the company designed its facilities to operate under the best growing parameters that
could be easily fine-tuned to optimize each genetic strain while maintaining a low-cost profile. The company
is headquartered in Montreal and began officially selling into the SQDC in February 2021.

Quebec location offers large upside

Demand showing strong out of the gate

A primary benefit of Cannara’s Quebec facility locations is that the
company’s sites enjoy some of the lowest labour and electricity
rates in the country – the two primary input costs for cultivation.
This has allowed Cannara to create a platform capable of
producing “AAAA” quality product at a 30-40% discount to its
competitors.

After receiving its sales license in January 2021, the company
made a swift launch into the market and has quickly sold
though the entirety of its production.

Management believes this benefit will only be increased by the
purchase of the Valleyfield facility. Valleyfield is located on
property that has been zoned for agricultural use. The facility
houses its own 50 megawatt powerhouse on site and has a
reduced usage rate of ~3.6 cents per kilowatt, vs. Quebec as a
whole at 5.2 cents per kilowatt (which is already the lowest
provincial rate in the country).
Further, given the high barriers to operations, we believe Quebec
has the largest upside potential of any Canadian retail cannabis
market today. We see market participants benefitting greatly from
the introduction of additional retail sales channels, more
favourable store operating hours (in line with other provinces),
expansion of same-day delivery outside of the Greater Montreal
Area, and loosened product restrictions (to increase traffic into
legal channels).

Key Metrics
Price
Market Cap (M)
Shares Out (M)
LTM Revenue (M)

Management
C$0.14 CEO

Zohar Krivorot

C$127.1 CFO

Nicholas Sosiak

876.5

Given the early commercial success, Cannara purchased the
second facility in Valleyfield earlier this summer to expedite its
route to market with a ready-to-go site, rather than continuing
its phased construction at Farnham. The company believes this
move will help advance its presence in the Quebec market
(which was previously distributing the entirety of Cannara’s
production) while allowing it to develop inroads into new
Canadian jurisdictions prior to year-end. Further, Cannara
believes the acquisition will allow for entry into higher-margin
2.0 categories that have been previously untouched by the
company.
Currently the company markets its products under the Tribal,
Nugz and Orchid CBD brands.
In FQ3/21, Cannara reported ~C$7.2M of total net revenue and
~C$1.7M of adj. EBITDA (or a ~23% margin). Revenue mix
continued to transition in favour of the company’s cannabis
operations as they now account for ~88% of total sales (vs.
~65% in FQ2/21 and ~2% in FQ3/20) in the quarter. The
company ended the period with ~C$5.6M of cash on the balance
sheet. Subsequent to the quarter, Cannara completed a
~C$24.3M raise and then a ~C$5.7M convertible debt raise, in
part to help fund the ~C$27M all-cash purchase of Valleyfield.

Headquarters

Global locations

Cannara Biotech Inc.
333 Decarie Blvd, Suite 200
Saint-Laurent, QC, H4N 3M9
+1.514.543.4200

Canada

C$11.4
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Overview of Cannara Biotech Inc.
Cannara Biotech Inc. (LOVE-TSXV | Not Rated) is a Health Canada-licensed
producer that entered the market as part of the second wave of LPs following the
official launch of recreational sales in Canada. Recognizing a large opportunity in the
market for “AAAA” quality product at a more competitive price, the company
designed its facility to operate under the best growing parameters that could be
easily fine-tuned to optimize each genetic strain while maintaining a low-cost
profile. Cannara received its sales license in January of this year, following which,
the company made a swift launch into Quebec’s regulated adult-use channels –
quickly selling through >200,000 units as the company capitalized on its promise to
provide a premium quality product at a disruptive price.
Cannara’s strategy is supported by two Quebec-based facilities that cumulatively
encompass ~1,650,000 sq. ft. of production space and are capable of producing
>125,000 kgs of biomass annually. Given the company’s early commercial success,
Cannara purchased the second facility in Valleyfield earlier this summer to expedite
its route to market with a ready-to-go site rather than continuing its phased
construction at Farnham. The company believes this move will help to advance its
presence in the Quebec market (which was previously selling through the entirety of
Cannara’s production) while allowing it to develop inroads into new Canadian
jurisdictions prior to year-end (with sales already commencing into Ontario and
Saskatchewan). Further, Cannara believes the acquisition will allow for entry into
higher-margin 2.0 categories that have been previously untouched by the company.
Outside of Canada, the company maintains a more modest exposure to the US CBD
space through its owned-subsidiary shopCBD.com.
The company is headquartered in Montreal and began operations in the fall of 2017,
when it started the retrofit of its Farnham facility. Cannara trades on the TSX
Venture exchange under the “LOVE” ticker. A more detailed review of Cannara’s
operation across the supply chain follows.
Figure 1: Cannara corporate timeline

Source: Company Reports
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Overview of Canadian cannabis market
Canadian retail sales have totalled ~C$942M for CQ2/21, representing a ~67%
increase YoY and a ~12% sequential increase over CQ1/21. Retail cannabis sales
faced headwinds to start the year as COVID-19 lockdown measures continued and
provincial ordering boards curtailed purchase orders to reposition inventory. The
Canadian market is now operating with a more robust backdrop as store openings in
Ontario and Quebec (Canada’s two largest markets) were skewed to the back half of
the year. In addition, with cannabis 2.0 products (vapes, edibles, topicals, etc.)
accounting for only <25% of national sales, we believe these products are still
underrepresented in Canada relative to more mature US markets, which enjoy a
~50% sales mix. As a result, we expect product innovation will be a major theme as
we progress through 2021/2022, particularly in niche categories such as
concentrates and select edible formats (beverages, baked goods, etc.), and would
expect the market to reach new highs by the end of the year.
As of July, the Canadian retail market is operating at a >C$4B run-rate; however,
we estimate annual sales to exceed >C$10B at peak.
Figure 2: Canadian market sales

Source: Company Reports, Canaccord Genuity

Keying on Quebec
Market regulations
When cannabis was first legalized across the country, the Quebec Liberal Party
(QLP) held a majority government and created the Société québécoise du cannabis
(SQDC; a subdivision of the Société des alcools du Québec) to regulate the cannabis
market within its borders. Under the QLP’s supervision, Quebec had set a minimum
consumption age of 18 (similar to alcohol); however, Coalition Avenir Québec (CAQ)
took over control of the provincial legislature in the weeks leading up to adult-use
program launch and adopted a more restrictive viewpoint surrounding cannabis use
in Quebec – namely that the goal is not to operate a for-profit entity but rather to
implement a program that maximizes social welfare. As a result, the province has
created a publicly owned retail market, wherein the entire cannabis retail
infrastructure is run by the SQDC, while also enforcing one of the most restrictive
cannabis frameworks in the country (e.g., the ban of most edibles formats in the
province).
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Operating considerations
As it stands, both brick-and-mortar and e-commerce retail cannabis operations in
Quebec are solely conducted by the SQDC as the province maintains one of the
more restrictive regulatory environments in the country. Upon legalization, the CAQ
implemented an age restriction of 21 on all cannabis sales (the highest in Canada)
in addition to later rulings that would (1) allow cannabis consumption in only some
of the areas that permit tobacco use; (2) ban the sale of sweets, confectioneries,
and desserts (edible formats deemed to be appealing to those <21 years of age),
along with topicals and concentrates for vaping; and (3) prohibit stores from being
located <250 meters from a school (universities included).
Regardless, the sheer population in the province (Quebec houses ~25% of
Canadians) has allowed Quebec to maintain its position among the top three
revenue contributors since the program’s inception.

A market with unrealized potential
Given the high barriers to operations, we believe Quebec has the largest upside
potential of any Canadian retail cannabis market today. We see market participants
benefitting greatly from the introduction of private retail sales channels, more
favourable operating hours (in line with other provinces), expansion of same-day
delivery outside of the Greater Montreal Area, and loosened product restrictions (to
increase traffic into legal channels).
In our view, a re-evaluation of the legislative framework would likely result in
positive uptrends for retail sales in the market; however, a change from the current
CAQ government is likely the next catalyst that would offer this outcome.

Focus on pricing to combat illicit market
One of the SQDC’s primary levers for tackling illicit market activity has been to
compete on pricing, leading the way in value-based offerings. Given that the
regulator’s primary concern is not profitability, Quebec has been able to charge
pricing that is ~20% lower than the Canadian average.

Pace of opening
Upon the launch of adult-use sales in Canada, the SQDC’s initial retail infrastructure
included only 12 stores across the province (as the government wanted to limit
public accessibility given its health-focused mindset) and it had signed supply
agreements with only seven LPs. Thereafter, the SQDC was forced to limit retail
operating hours to four days a week as supply constraints plagued inventory
balances at retailers across the country. It wasn’t until mid-to-late 2019 (more than
six months after legalization) that the SQDC began to see a more notable increase
in store count (albeit still modest relative to its peer regions), ultimately driving
higher end-product sales. Throughout 2020, the SQDC opened 21 locations to end
the year with 54 dispensaries. Subsequently, regulators have upped their pace of
opening and now operate a total of 78 retail locations, with another 20+ locations
in the pipeline for opening by March 2023.
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Figure 3: Quebec store openings vs. Quebec retail sales (calendar quarter)

Source: Statistics Canada, Canaccord Genuity

Quebec currently has the lowest retail locations on a per capita basis across the
country, with one store for every 100,000 residents. Regulators have noted that
additional store locations have helped to boost the industry (as seen in Figure 3);
however, the SQDC’s main priority remains to limit the health impact of cannabis
across its population, and it has therefore opted to increase its store count to best
fulfil its mandate – migrating consumers from illicit channels to legal retailers. The
regulators estimate that Quebec’s legal sales currently account for ~50% of all
cannabis sales in the province (assuming a ~150,000 kg market).

Analysing provincial sales data
Given the SQDC’s non-commercial aspirations, the province has elected to provide
selective operational/performance metrics in its quarterly updates. Examining the
information provided, we note that Quebec continues to lag other regions in the
penetration of its non-dried flower offerings, largely due to the restrictions placed on
edibles/vape products. In total, “other” format sales (which includes cannabis 2.0
products as well as oils/sprays, etc., that were not released with the program’s
initial launch) accounted for only ~1.5% of revenue in the most recently reported
quarter (ended June 2021).
At its height, 2.0 formats represented ~13% of total Quebec sales, versus other
Canadian markets at a ~25% penetration and mature US markets attaining closer
to ~50% 2.0 penetration. This suggests significant upside potential for sales within
this category once permitted, in our view.
Figure 4: In-store vs. online sales

Figure 5: Dried flower vs. “Other” sales

Source: SQDC, Canaccord Genuity

Source: SQDC, Canaccord Genuity
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The addition of retail outlets in Quebec has resulted in a sales mix away from online
to brick-and-mortar. Specifically, the province generated ~7% of sales through its
online e-commerce platform in its most recent quarter, which is down from ~21% of
sales at the program’s inception. We believe this showcases the importance of the
retail sales vertical for overall market development.

Goal-posting out to 2023
The SQDC announced a strategic plan in mid-2020 to orient operations to align with
three key pillars: (1) expand the network and increase accessibility to the legal
market; (2) maintain a competitive offering with the illicit market; and (3) ensure
socially responsible development techniques. To this end, the regulator has provided
annual milestones that it looks to implement, which are summarized in the table
below:
Figure 6: SQDC financial performance milestones

Milestone
Number of stores in
operation
Ratio of net expenses
to sales
Increase in online sales
Percentage migration
from black market
Percentage of products
that meet ecoresponsible criteria

Actual
Target
Target
2020-2021
2020-2021
2021-2022
results

Target
20222023

70

66

90

98

13.8%
5%

12.5%
75%

13.8%
5%

13.8%
5%

49%

53%

66%

75%

30%

16%

50%

70%

Source: SQDC, Canaccord Genuity

6
12 October 2021

6

Around the Corner
Periodical
.

Company operations
Cost advantage imperative to strategy
A primary benefit of Cannara’s Quebec facility locations is that the company enjoys
some of the lowest labour and electricity rates in the country – the two primary
input costs for cultivation. This has allowed the company to create a platform
capable of producing “AAAA” quality product at a 30-40% discount to its
competitors – forming the crux of the strategy.
Since coming to market in Quebec, management states that its product offering has
resulted in the “Cannara Effect”, by which the company is leading down the prices
for top-quality product. Regardless, LOVE is confident in its ability to continue
leading on price, reflecting its believe that it benefits from certain realities not
available to peers. Management believes that many out-of-province LPs will struggle
to compete on pricing due to input cost variances across different regions, while a
majority of Quebec-based peers lack the scale and capital required to replicate a
Cannara-like offering.
Figure 7: Labour rates by province

Figure 8: Avg electricity rate by province (cents/kWh)

Source: Company Reports

Source: Company Reports

Management believes this benefit will only be increased by the purchase of the
Valleyfield facility. Valleyfield is located on property that has been zoned for
agricultural use. The facility houses its own 50 megawatt powerhouse on site and
has a reduced usage rate of ~3.6 cents per kilowatt, vs. Quebec as a whole at 5.2
cents per kilowatt – this offers a >30% reduction in electricity costs once
operational at Valleyfield.
Figure 9: Cannara brand relative pricing

Source: Company Reports

Facilities
Cannara largely credits its early success to the company’s advanced cultivation
prowess. Supported by two mega facilities in Quebec and a management team well
versed in cultivation, the company has over 1,650,000 sq. ft. of collective facility
space capable of producing over 125,000 kgs of biomass annually. LOVE has
employed cultivation best-practices from more mature US markets and has
7
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designed the facilities such that they are able to quickly manoeuvre growing
parameters to keep the product offering up to date with end-user desires.

Farnham
The company’s Farnham facility, located ~45 min outside of Montreal, was the first
to be occupied by Cannara. The site, which spans ~625,000 sq. ft. at full ramp, is
fully automated and includes biomonitoring sensors that allow for increased
customization of growing parameters, which have proved to be integral in ensuring
“AAAA” quality cannabis production at the location.
Figure 10: Outside Farnham

Figure 11: Inside Farnham

Source: Company Reports

Source: Company Reports

LOVE has chosen to employ a phased approach in constructing the building, with
Phase 1 receiving its cultivation license in Jan 2020. Below is a breakdown of the
Farnham facility:


Phase 1. Phase 1 has completed construction and is already selling into
provincial boards. This portion of the building encompasses ~170,000 sq. ft.
(~110,000 of which is dedicated to cultivation) of the total facility and houses
18 operational grow rooms in addition to a dedicated processing area. Total
output from Phase 1 totals ~10,000kgs annually.



Phase 2. This portion of the building is yet to be retrofitted. Phase 2 is intended
to encompass ~150,000 sq. ft. capable of putting out ~15,000kgs of cannabis
annually.



Phase 3. Phase 3 of the building is yet to be retrofitted and is expected to
encompass ~305,000sq. ft. with an output capacity of ~28,500kgs annually.

Figure 12: Farnham breakdown

Source: Company Reports, Canaccord Genuity estimates
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As of Jan 2021, Phase 1 of the Farnham facility had received its sales license from
Health Canada and begun to sell product into provincial channels shortly thereafter
(Feb 2021). The company has leased out the balance of this facility (~425,480 sq.
ft.) to third-party manufacturers that pay on average ~$8/sq. ft. monthly.

Valleyfield
After retrofitting a portion of the Farnham facility to match internal specifications,
the company recognized the need to scale its growing operation rapidly and elected
to pursue the acquisition of TGOD’s Valleyfield facility in June of 2021. Management
believes this acquisition will accelerate the company’s ability to capture existing
incremental demand in the Quebec market while expanding its product line into
various other Canadian regions and product verticals.
In total, Cannara paid ~C$27M for the Valleyfield facility, which spans ~1,033,506
sq. ft. today; however, sits on a much larger 3M sq. ft. parcel of land. At full ramp,
Phase 1 can produce ~75,000kgs of flower that the company says would be subject
to the same rigorous indoor growing protocol employed at Farnham (located only an
hour away). In total, the Valleyfield facility is intended to encompass 24
independent grow rooms housed in two phases as follows:


Phase 1. Phase 1 is fully licensed and includes ~578,022 sq. ft. of cultivation in
the main hybrid greenhouse, ~197,518 sq. ft. of cultivation in the rooftop
greenhouse, ~212,661 sq. ft. of cannabis 2.0 production space, and lastly a
22,808 sq. ft. general processing and warehouse centre. Collectively, this area
can produce ~75,000kgs of biomass annually (in addition to amounts from the
rooftop).



Phase 2. Phase 2 is currently not constructed; however, the area encompasses
~578,022 sq. ft. that is available for expansion should Cannara choose.

Figure 13: Outside Valleyfield

Source: Company Reports

Although management’s main priority with this acquisition was to accelerate its
speed to market with new SKUs and expanded distribution (with sales to Ontario
commencing in August 2021), it notes Valleyfield also offers a more attractive cost
profile given the facilities agricultural zoning. The site has a dedicated 50-megawatt
powerhouse (upgradeable to 75-megawatts) on-site and is afforded a lower rate on
energy costs relative to Quebec market rates, which are amongst the lowest in the
country (Valleyfield pays ~3.6 cents per kilowatt vs. the Quebec average at 5.2
cents). The original cost of the facility was >C$200M.
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Brands and products
Cannara has developed a portfolio of brands that are strategically designed to cover
the widest proportion of the market while staying true to the company’s “AAAA”
quality promise. Each brand is subject to the same high-quality cultivation SOPs
that include mandates for only indoor-grown, hand-dried, slow-cured, and handtrimmed biomass for each of the product lines.
The company has three distinct brand offerings available in the Quebec market
(launched in Feb 2021) and Saskatchewan (launched in August 2021) and two in
Ontario (Tribal and Orchid). Thus far, Cannara’s house of brands have sold
>630,000 (updated as of October 12th) individual units into provinces licit adultuse markets, representing the entirety of the company’s production in this period.
Below we detail each of the brands:


Tribal. Tribal is LOVE’s premium cannabis offering. Cannara applies a unique
pheno-hunting protocol to continuously refine the Tribal genetics mix and add
additional “rare” SKUs that, it believes, position it to capture lasting market
share in the premium recreational channel. These products must maintain
Cannara’s minimum quality standards, which stipulate 20-28% THC and 3%-5%
terpene content in the product, and only contain medium to large bud.
The company first introduced the “Gelato Mint” strain to much success, and
recently followed up with two additional strain launches under the Tribal brand
(Cuban Linx and Do-Si-Dos). Currently, Tribal products are sold in the Quebec,
Ontario and Saskatchewan (last two as of August 2021) markets in 3.5g dried
flower and 5 x 0.5g pre-rolls packaging.



Nugz. Nugz is a brand centered on offering a value-type product with a “AAAA”
quality. Cannara is looking to attract the value-conscious, yet frequent,
consumer with this offering and has therefore elected to employ only bulk
package formats under this brand. However, recognizing that the frequent
consumer is likely to seek out higher-quality product, the company has
replicated cultivation best-practices used for its Tribal line (save for a continuous
rotation of rare genetics) within its Nugz offering. As such, the products are
committed to the same 20-28% minimum THC content; however, the use of
more readily available genetics results in 2-4% terpenes content in the product
(vs. 3-5% under Tribal products).
Nugz is currently available in the Quebec and Saskatchewan markets in 28g
dried flower and 14 x 0.6g pre-rolls, with plans to launch an Old School hash
and ice water hash product in November 2021. A 3.5g format will follow later
this year.



Orchid CBD. Orchid is the company’s health and wellness focused line, offering
a selection of CBD-based products. Maintaining its focus on premium cannabis,
all biomass utilized in Orchid products is indoor-grown, slow-cured, and handtrimmed (similar to the Nugz and Tribal lines). The company circulates rare CBD
genetics in order to solidify the premium feel for the product line.
Currently, Orchid is offered in 3.5g dried flower and 5 x 0.5g pre-rolls format in
the Quebec and Ontario (as of August 2021) markets.

Figure 14: Cannara product offering

Source: Company Reports
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Genetics enable premium posturing
Cannara’s premium cannabis offering is underscored by its catalogue of rare
genetics that have been accumulated from a diverse set of regions globally, dating
back to the company’s inception. The company plans to increase its product offering
and utilize these rare cultivars to create an ecosystem of products targeted at
various cannabis experiences.
Figure 15: Cannara genetic bank

Source: Company Reports
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US expansion opportunity
Cannara has started to establish a presence in the United States, ahead of any
federal cannabis reform legislation passing through Congress.
The US strategy is mainly rooted in its ShopCBD.com subsidiary. ShopCBD.com was
founded in part by Cannara in FY/19 and saw the official site launch in November
2019. The website aims to provide an online e-commerce platform with national
distribution for its curated selection of hemp-based CBD products. ShopCBD.com
separates its product catalogue through an intensive third-party lab testing protocol
that it claims ensures a premium product selection for its users.
At the time of launch, Cannara held a ~66.23% interest in ShopCBD.com. In May
2020, the company acquired the remaining interest in the business. The transaction
resulted in the issuance of ~23,145,110 common shares for a ~C$0.10/sh deemed
price. This business segment accounted for ~C$23.3k of revenue in FQ3/21.
Figure 16: ShopCBD.com brand partners

Source: Company Reports
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Financials
Prior to its most recent quarter (May-ended), Cannara was predominantly selling
into wholesale markets as the company had not secured its sales license with Health
Canada. In February 2021, Health Canada approved the sales license for the
Farnham facility, igniting sales into the Canadian adult-use supply chain. Although
initial volumes went only to the SQDC (the provincial regulator in Quebec), the
company sold out of its full production in the quarter, contributing to a ~217%
sequential increase in its top line for the period.
Subsequently, the company responded to higher-than-anticipated demand by
embarking on the purchase of the Valleyfield facility in June 2021. Management
believes that the additional capacity can expedite the process for new product
launches and domestic market entry (including sales into Ontario, Alberta, and
British Columbia which cumulatively account for ~63% of the Canadian population).
In FQ3/21, Cannara reported ~C$7.2M of total net revenue. The mix continued to
transition in favour of the company’s cannabis operations as these now account for
~88% of total sales (vs. ~65% in FQ2/21 and ~2% in FQ3/20) in the quarter. Sales
into recreational markets accounted for ~C$3.35M of the above balance (after being
virtually nil in the PQ), while sales into wholesale markets generated ~C$2.5M of
revenue in the period. Management has indicated plans to transition the cannabis
sales mix toward sales into recreational markets – which we view as the largest
opportunity set for LPs today.
Below the top line, the company reported a ~49% gross margin in the quarter and
~C$1.7M of adj. EBITDA (or a ~23% adj. EBITDA margin), which we believe is
among the highest margin profiles in the Canadian LP space today.
Figure 17: QoQ revenue composition

Figure 18: Revenue growth

Source: Company Reports, Canaccord Genuity

Source: Company Reports, Canaccord Genuity

As of FQ3/21, the company had ~C$5.6M of cash on the balance sheet. Subsequent
to the quarter, Cannara completed a ~C$24.3M raise and then a ~C$5.7M
convertible debt raise, in part to help fund the ~C$27M all-cash purchase of
Valleyfield. Management noted that its most recent raise was completed at a
premium to the market price at the time of the transaction.
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Management and Board of Directors
Cannara has a diverse management team with backgrounds that vary across
multiple industries including tobacco, pharmaceutical, and technology. Below we
provide an overview of key management personnel and board of directors:

Zohar Krivorot | Chairman & Chief Executive Officer
Zohar Krivorot is the Chairman and CEO of Cannara Biotech. Mr. Krivorot has a long
history of entrepreneurship, having previously founded, advised, and invested in
multiple companies. Prior to Cannara, Mr. Krivorot led 911ENABLE from its early
start-up days until its acquisition by West Telecom in 2014. Currently, Mr. Krivorot
continues to serve as an advisor and board member on a number of early-stage
companies.

Nicholas Sosiak | Chief Financial Officer
Nicholas Sosiak serves as CFO for Cannara Biotech. Mr. Sosiak began his career in
public accounting, holding various roles in the audit/advisory functions at Deloitte
and KPMG. Subsequently, Mr. Sosiak served as a Vice President at Dundee
Corporation, playing an active role in the capital management for large-scale
projects. Mr. Sosiak has a Bachelor of Commerce with a major in accounting and
minor in marketing and holds his Chartered Professional Accountant designation.

David Abitbol | Vice President, Marketing
David Abitbol is the Vice President of Marketing for Cannara Biotech. Prior to joining
Cannara, Mr. Abitbol held various roles across the marketing and operations
functions for startups across a multitude of industries. Most recently, Mr. Abitbol
served as the Director of Operations for shopCBD.com, which was acquired by LOVE
in 2020. Mr. Abitbol studied marketing at Concordia University.

Noemi Follain | Vice President, Finance
Noemi Follain serves as the Vice President of Finance and Accounting at Cannara
Biotech. Previously, Ms. Follain spent eight years working in the assurance practice
at PricewaterhouseCoopers, ultimately reaching the Senior Manager role. Her focus
spanned small and large-cap public/private businesses. Ms. Follain holds a
Chartered Professional Accountant designation and attended HEC Montreal.

Anthony Manouk | General Manager & Vice President, Compliance
Anthony Manoukis is the General Manger and Vice President of Compliance at
Cannara Biotech. Previously, Mr. Manouk held a number of compliance and
operations roles in the pharmaceutical industry, including the management of
various regulated-product portfolios. Mr. Manouk holds a Bachelor of Science degree
from Bishop’s University and an MBA from the University of Aberdeen.

Jack Kay | Director
Jack Kay serves as a director for Cannara Biotech. Previously, Mr. Kay held various
roles at Apotex Inc., including Chief Executive Officer. In total, Mr. Kay has more
than 55 years of experience in the pharmaceutical industry in both management
and board positions. He has previously served as Chairman for Helix Biopharma
Corp. and Cangene Corp. and as a director at Barr Pharmaceuticals.

Mary Durocher | Director
Mary Durocher is a cannabis industry veteran and currently is on the board for
LOVE. Ms. Durocher serves as the President of Fox D consulting, a firm that consults
on the regulatory aspects of the Canadian cannabis market. As such, she has been
instrumental in licensing >52 LPs and has worked on 200+ license applications in
Canada, the US, and Europe.
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Derek Stern | Director
Derek Stern serves on the board for LOVE and is the Chairman of the HR and
Governance committees. Additionally, Mr. Stern is the Vice President of Olymbec,
which owns, operates, and manages the largest private industrial real estate
portfolio in Eastern Canada. Mr. Stern studied finance at Concordia University.

Donald Olds | Director
Donald Olds is the lead director and Chairman of the audit committee for Cannara.
Mr. Olds has extensive experience in the life sciences industry, most recently
serving as the President and Chief Executive Officer of Montreal-based NEOMED
Institute. Prior to that position, Mr. Olds held various senior level roles in life science
and technology companies. Mr. Olds completed a Bachelor of Science degree from
the University of British Columbia and an MBA from McGill University.
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objective views about any and all of the designated investments or relevant issuers discussed herein that are within such authoring
analyst’s coverage universe and (ii) no part of the authoring analyst’s compensation was, is, or will be, directly or indirectly, related
to the specific recommendations or views expressed by the authoring analyst in the research, and (iii) to the best of the authoring
analyst’s knowledge, she/he is not in receipt of material non-public information about the issuer.
Analysts employed outside the US are not registered as research analysts with FINRA. These analysts may not be associated
persons of Canaccord Genuity LLC and therefore may not be subject to the FINRA Rule 2241 and NYSE Rule 472 restrictions on
communications with a subject company, public appearances and trading securities held by a research analyst account.
Sector Coverage
Individuals identified as “Sector Coverage” cover a subject company’s industry in the identified jurisdiction, but are not authoring
analysts of the report.
Investment Recommendation
Date and time of first dissemination: October 12, 2021, 16:12 ET
Date and time of production: October 12, 2021, 16:12 ET
Distribution of Ratings:
Global Stock Ratings (as of 10/12/21)
Rating
Coverage Universe
#
%
Buy
631
68.07%
Hold
144
15.53%
Sell
7
0.76%
Speculative Buy
139
14.99%
927*
100.0%
*Total includes stocks that are Under Review

IB Clients
%
44.53%
27.08%
42.86%
58.99%

Canaccord Genuity Ratings System
BUY: The stock is expected to generate risk-adjusted returns of over 10% during the next 12 months.
HOLD: The stock is expected to generate risk-adjusted returns of 0-10% during the next 12 months.
SELL: The stock is expected to generate negative risk-adjusted returns during the next 12 months.
NOT RATED: Canaccord Genuity does not provide research coverage of the relevant issuer.
“Risk-adjusted return” refers to the expected return in relation to the amount of risk associated with the designated investment or
the relevant issuer.
Risk Qualiﬁer
SPECULATIVE: Stocks bear significantly higher risk that typically cannot be valued by normal fundamental criteria. Investments in
the stock may result in material loss.
12-Month Recommendation History (as of date same as the Global Stock Ratings table)
A list of all the recommendations on any issuer under coverage that was disseminated during the preceding 12-month period
may be obtained at the following website (provided as a hyperlink if this report is being read electronically) http://disclosuresmar.canaccordgenuity.com/EN/Pages/default.aspx
Required Company-Specific Disclosures (as of date of this publication)
Canaccord Genuity or one or more of its affiliated companies intend to seek or expect to receive compensation for Investment
Banking services from Cannara Biotech in the next three months.
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Cannara Biotech Rating History as of 10/11/2021
C$0.30
C$0.25
C$0.20
C$0.15
C$0.10
C$0.05
C$0.00
Jan 17Apr 17 Jul 17 Oct 17Jan 18Apr 18 Jul 18 Oct 18Jan 19Apr 19 Jul 19 Oct 19Jan 20Apr 20 Jul 20 Oct 20Jan 21Apr 21 Jul 21 Oct 21
Closing Price

Price Target

Buy (B); Speculative Buy (SB); Sell (S); Hold (H); Suspended (SU); Under Review (UR); Restricted (RE); Not Rated (NR)

Required Company-Specific Disclosures (as of date of this publication)
Past performance
In line with Article 44(4)(b), MiFID II Delegated Regulation, we disclose price performance for the preceding five years or the
whole period for which the financial instrument has been offered or investment service provided where less than five years. Please
note price history refers to actual past performance, and that past performance is not a reliable indicator of future price and/or
performance.
Online Disclosures
Up-to-date disclosures may be obtained at the following website (provided as a hyperlink if this report is being read electronically)
http://disclosures.canaccordgenuity.com/EN/Pages/default.aspx; or by sending a request to Canaccord Genuity Corp. Research, Attn:
Disclosures, P.O. Box 10337 Pacific Centre, 2200-609 Granville Street, Vancouver, BC, Canada V7Y 1H2; or by sending a request
by email to disclosures@cgf.com. The reader may also obtain a copy of Canaccord Genuity’s policies and procedures regarding the
dissemination of research by following the steps outlined above.
General Disclaimers
See “Required Company-Specific Disclosures” above for any of the following disclosures required as to companies referred to in
this report: manager or co-manager roles; 1% or other ownership; compensation for certain services; types of client relationships;
research analyst conflicts; managed/co-managed public offerings in prior periods; directorships; market making in equity securities
and related derivatives. For reports identified above as compendium reports, the foregoing required company-specific disclosures
can be found in a hyperlink located in the section labeled, “Compendium Reports.” “Canaccord Genuity” is the business name used
by certain wholly owned subsidiaries of Canaccord Genuity Group Inc., including Canaccord Genuity LLC, Canaccord Genuity Limited,
Canaccord Genuity Corp., and Canaccord Genuity (Australia) Limited, an affiliated company that is 80%-owned by Canaccord Genuity
Group Inc.
The authoring analysts who are responsible for the preparation of this research are employed by Canaccord Genuity Corp. a Canadian
broker-dealer with principal offices located in Vancouver, Calgary, Toronto, Montreal, or Canaccord Genuity LLC, a US broker-dealer
with principal offices located in New York, Boston, San Francisco and Houston, or Canaccord Genuity Limited., a UK broker-dealer with
principal offices located in London (UK) and Dublin (Ireland), or Canaccord Genuity (Australia) Limited, an Australian broker-dealer
with principal offices located in Sydney and Melbourne.
The authoring analysts who are responsible for the preparation of this research have received (or will receive) compensation
based upon (among other factors) the Investment Banking revenues and general profits of Canaccord Genuity. However, such
authoring analysts have not received, and will not receive, compensation that is directly based upon or linked to one or more specific
Investment Banking activities, or to recommendations contained in the research.
Some regulators require that a firm must establish, implement and make available a policy for managing conflicts of interest arising
as a result of publication or distribution of research. This research has been prepared in accordance with Canaccord Genuity’s policy
on managing conflicts of interest, and information barriers or firewalls have been used where appropriate. Canaccord Genuity’s policy
is available upon request.
The information contained in this research has been compiled by Canaccord Genuity from sources believed to be reliable, but (with
the exception of the information about Canaccord Genuity) no representation or warranty, express or implied, is made by Canaccord
Genuity, its affiliated companies or any other person as to its fairness, accuracy, completeness or correctness. Canaccord Genuity
has not independently verified the facts, assumptions, and estimates contained herein. All estimates, opinions and other information
contained in this research constitute Canaccord Genuity’s judgement as of the date of this research, are subject to change without
notice and are provided in good faith but without legal responsibility or liability.
From time to time, Canaccord Genuity salespeople, traders, and other professionals provide oral or written market commentary or
trading strategies to our clients and our principal trading desk that reflect opinions that are contrary to the opinions expressed in this
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research. Canaccord Genuity’s affiliates, principal trading desk, and investing businesses also from time to time make investment
decisions that are inconsistent with the recommendations or views expressed in this research.
This research is provided for information purposes only and does not constitute an offer or solicitation to buy or sell any designated
investments discussed herein in any jurisdiction where such offer or solicitation would be prohibited. As a result, the designated
investments discussed in this research may not be eligible for sale in some jurisdictions. This research is not, and under no
circumstances should be construed as, a solicitation to act as a securities broker or dealer in any jurisdiction by any person or
company that is not legally permitted to carry on the business of a securities broker or dealer in that jurisdiction. This material is
prepared for general circulation to clients and does not have regard to the investment objectives, financial situation or particular
needs of any particular person. Investors should obtain advice based on their own individual circumstances before making an
investment decision. To the fullest extent permitted by law, none of Canaccord Genuity, its affiliated companies or any other person
accepts any liability whatsoever for any direct or consequential loss arising from or relating to any use of the information contained in
this research.
Research Distribution Policy
Canaccord Genuity research is posted on the Canaccord Genuity Research Portal and will be available simultaneously for access by
all of Canaccord Genuity’s customers who are entitled to receive the firm's research. In addition research may be distributed by the
firm’s sales and trading personnel via email, instant message or other electronic means. Customers entitled to receive research may
also receive it via third party vendors. Until such time as research is made available to Canaccord Genuity’s customers as described
above, Authoring Analysts will not discuss the contents of their research with Sales and Trading or Investment Banking employees
without prior compliance consent.
For further information about the proprietary model(s) associated with the covered issuer(s) in this research report, clients should
contact their local sales representative.
Short-Term Trade Ideas
Research Analysts may, from time to time, discuss “short-term trade ideas” in research reports. A short-term trade idea offers a
near-term view on how a security may trade, based on market and trading events or catalysts, and the resulting trading opportunity
that may be available. Any such trading strategies are distinct from and do not affect the analysts' fundamental equity rating for
such stocks. A short-term trade idea may differ from the price targets and recommendations in our published research reports that
reflect the research analyst's views of the longer-term (i.e. one-year or greater) prospects of the subject company, as a result of the
differing time horizons, methodologies and/or other factors. It is possible, for example, that a subject company's common equity that
is considered a long-term ‘Hold' or 'Sell' might present a short-term buying opportunity as a result of temporary selling pressure in
the market or for other reasons described in the research report; conversely, a subject company's stock rated a long-term 'Buy' or
“Speculative Buy’ could be considered susceptible to a downward price correction, or other factors may exist that lead the research
analyst to suggest a sale over the short-term. Short-term trade ideas are not ratings, nor are they part of any ratings system, and
the firm does not intend, and does not undertake any obligation, to maintain or update short-term trade ideas. Short-term trade
ideas are not suitable for all investors and are not tailored to individual investor circumstances and objectives, and investors should
make their own independent decisions regarding any securities or strategies discussed herein. Please contact your salesperson for
more information regarding Canaccord Genuity’s research.
For Canadian Residents:
This research has been approved by Canaccord Genuity Corp., which accepts sole responsibility for this research and its dissemination
in Canada. Canaccord Genuity Corp. is registered and regulated by the Investment Industry Regulatory Organization of Canada
(IIROC) and is a Member of the Canadian Investor Protection Fund. Canadian clients wishing to effect transactions in any designated
investment discussed should do so through a qualified salesperson of Canaccord Genuity Corp. in their particular province or territory.
For United States Persons:
Canaccord Genuity LLC, a US registered broker-dealer, accepts responsibility for this research and its dissemination in the United
States. This research is intended for distribution in the United States only to certain US institutional investors. US clients wishing to
effect transactions in any designated investment discussed should do so through a qualified salesperson of Canaccord Genuity LLC.
Analysts employed outside the US, as specifically indicated elsewhere in this report, are not registered as research analysts with
FINRA. These analysts may not be associated persons of Canaccord Genuity LLC and therefore may not be subject to the FINRA Rule
2241 and NYSE Rule 472 restrictions on communications with a subject company, public appearances and trading securities held by a
research analyst account.
For United Kingdom and European Residents:
This research is distributed in the United Kingdom and elsewhere Europe, as third party research by Canaccord Genuity Limited,
which is authorized and regulated by the Financial Conduct Authority. This research is for distribution only to persons who are Eligible
Counterparties or Professional Clients only and is exempt from the general restrictions in section 21 of the Financial Services and
Markets Act 2000 on the communication of invitations or inducements to engage in investment activity on the grounds that it is being
distributed in the United Kingdom only to persons of a kind described in Article 19(5) (Investment Professionals) and 49(2) (High Net
Worth companies, unincorporated associations etc) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005
(as amended). It is not intended to be distributed or passed on, directly or indirectly, to any other class of persons. This material is
not for distribution in the United Kingdom or elsewhere in Europe to retail clients, as defined under the rules of the Financial Conduct
Authority.
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For Jersey, Guernsey and Isle of Man Residents:
This research is sent to you by Canaccord Genuity Wealth (International) Limited (CGWI) for information purposes and is not to
be construed as a solicitation or an offer to purchase or sell investments or related financial instruments. This research has been
produced by an affiliate of CGWI for circulation to its institutional clients and also CGWI. Its contents have been approved by CGWI
and we are providing it to you on the basis that we believe it to be of interest to you. This statement should be read in conjunction
with your client agreement, CGWI's current terms of business and the other disclosures and disclaimers contained within this
research. If you are in any doubt, you should consult your financial adviser.
CGWI is licensed and regulated by the Guernsey Financial Services Commission, the Jersey Financial Services Commission and the
Isle of Man Financial Supervision Commission. CGWI is registered in Guernsey and is a wholly owned subsidiary of Canaccord Genuity
Group Inc.
For Australian Residents:
This research is distributed in Australia by Canaccord Genuity (Australia) Limited ABN 19 075 071 466 holder of AFS Licence No
234666. To the extent that this research contains any advice, this is limited to general advice only. Recipients should take into
account their own personal circumstances before making an investment decision. Clients wishing to effect any transactions in any
financial products discussed in the research should do so through a qualified representative of Canaccord Genuity (Australia) Limited
or its Wealth Management affiliated company, Canaccord Genuity Financial Limited ABN 69 008 896 311 holder of AFS Licence No
239052.
For Hong Kong Residents:
This research is distributed in Hong Kong by Canaccord Genuity (Hong Kong) Limited which is licensed by the Securities and Futures
Commission. This research is only intended for persons who fall within the definition of professional investor as defined in the
Securities and Futures Ordinance. It is not intended to be distributed or passed on, directly or indirectly, to any other class of
persons. Recipients of this report can contact Canaccord Genuity (Hong Kong) Limited. (Contact Tel: +852 3919 2561) in respect of
any matters arising from, or in connection with, this research.
Additional information is available on request.
Copyright © Canaccord Genuity Corp. 2021 – Member IIROC/Canadian Investor Protection Fund
Copyright © Canaccord Genuity Limited. 2021 – Member LSE, authorized and regulated by the Financial Conduct Authority.
Copyright © Canaccord Genuity LLC 2021 – Member FINRA/SIPC
Copyright © Canaccord Genuity (Australia) Limited. 2021 – Participant of ASX Group, Chi-x Australia and of the NSX. Authorized and
regulated by ASIC.
All rights reserved. All material presented in this document, unless specifically indicated otherwise, is under copyright to Canaccord
Genuity Corp., Canaccord Genuity Limited, Canaccord Genuity LLC or Canaccord Genuity Group Inc. None of the material, nor its
content, nor any copy of it, may be altered in any way, or transmitted to or distributed to any other party, without the prior express
written permission of the entities listed above.
None of the material, nor its content, nor any copy of it, may be altered in any way, reproduced, or distributed to any
other party including by way of any form of social media, without the prior express written permission of the entities
listed above.
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